
On 12.12.13, over 11,400 donors who love Hampden, Hampshire, and Franklin counties of western 
Massachusetts came together to support 351 Pioneer Valley nonprofits for the 2nd Valley Gives day. 
In 24 hours, donors connected with causes they care about, and made more than 20,600 tax-
deductible gifts, totaling more than $2,012,000 to participating nonprofits.  
 
The Community Foundation of Western Massachusetts (CFWM) hosts Valley Gives, an initiative that 

offers ongoing nonprofit capacity building and training in social media and fundraising that leads to 

a 24-hour online fundraising event for participating nonprofits. Thanks to our Partners, the United 

Way of Franklin County, United Way of Hampshire County, United Way of Hampden County, the 

Women’s Fund of Western Massachusetts, the Jewish Endowment Fund, the Jewish Federation of 

Western Massachusetts, the Irene E. and George A. Davis Foundation, and the Beveridge Family 

Foundation, and our Sponsors for making this incredible event possible. 

 

Valley Gives is supported by a highly visible pubic media campaign to bring awareness to nonprofits 

as they promote their causes via social media and increase their ability to raise gifts online. 

Highlights of the 2013 campaign included a “tweetable” billboard on Route 91 North and roadblock 

ads at MassLive.com and Gazette.net, which helped Valley Gives gain over 200,000 views on some 

media outlets. The Valley Gives Facebook page has over 1,300 likes and its Twitter profile has over 

900 followers, all helping to promote awareness of our region’s nonprofits.  

 

Valley Gives 2013 had several key measures of success, which were met, including the following: 

 Increase the number of  nonprofits participating in Valley Gives, with a goal of 350 
nonprofits; 

o In 2013, 351 nonprofits participated in Valley Gives; a 33% increase over the prior 
year’s 264 organizations. Many participating nonprofits continue to receive gifts 
year-round via the Valley Gives platform partner Razoo.   

 Engage as many donors as possible in local philanthropy;  
o Participating donors nearly doubled, and the number of gifts made grew by 125%.  

 Provide free training to participating nonprofits to boost their capacity in social media and 
online fundraising;  

o Participating nonprofits, both returning and new, were required to attend two 
training sessions on fundraising and social media, and were also offered a third, 
optional training, featuring one-on-one coaching from local experts on fundraising 

 

Valley Gives:   

A Look Back 
       



Data in this report is pulled from a number of sources, including nonprofit registration data, nonprofit entry 
and exit surveys, data reports from Razoo, and a donor survey. Nearly all (99%) of participating nonprofits 
completed the entry survey, 232 participating nonprofits (67%) completed the exit survey, and 2,340 (19%) of 
donors responded to the donor satisfaction survey.  

and social media. All trainings were very well attended, and consistently earned 
about 80% or higher satisfaction from attendees.  

o Results showed that the trainings worked. The total amount of money raised online 
was doubled from the first year.  

o In addition to these formal training sessions, Valley Gives offered a series of 
informative blog posts, social media outreach, and one-on-one support. 

 
Nonprofit Results: 
 
Of the participating organizations, 21% were volunteer-run, and about 32% employed ten or more 
full-time staff. The remaining 47% had anywhere from one part-time staff member, up to nine full-
time staff members. About half of all participating nonprofits raised between $1,000 and $5,000, 
with 29% raising less than $1,000, and 21% raising more than $5,000. More important than the 
actual dollars, 87% of nonprofits reported that they raised what their organization considered to be 
“a meaningful amount.” The average gift was $88 dollars. 
 
Nonprofits who engaged their donors in creating a matching gift campaign for Valley Gives saw 
tremendous successes. Of the 39 nonprofits with matching gift campaigns, 21 were returning 
nonprofits. Those 21 nonprofits saw, on average, an 160% increase in dollars raised. Nonprofits 
also reported: 

 40% of nonprofits shared that 21% of their Valley Gives donors were new to their 
organization. 

 81% of nonprofits  raised additional funds; funds that would not have been otherwise 
raised. 

 66% of nonprofits report that they will continue to use the online giving platform.  
  
Donor Profile:  
 

About 75% of donors who completed the exit survey were female. Approximately 70% 
were between the ages of 40 and 70, and 80% had lived in western Massachusetts for more 
than six years. Almost 60% of responding donors earn between $25,000 and $125,000 in 
household income. Donors also reported:   
 

 20% supported a nonprofit for the first time.  
 80% were making an additional or first gift to a nonprofit (not replacing a gift that might 

have been made on another day).  
 While about 19% of responding donors said their donation on Valley Gives day replaced 

their year-end gift, the vast majority of gifts were new or additional. 
 62% said a match and/or prize was important to them.   
 56% gave to support a particular nonprofit, 22% gave because they love their community, 

and 16% gave because of prizes for nonprofits.  
  

Looking to 2014: 12-10-14 is Valley Gives day! Valley Gives 2014 will include the things that donors 
and nonprofits want more of, according to surveys: more prizes, more training, more collaboration, 
and more time to prepare. We expect lots of wonderful engagement and participation again as 99% 
of donors and 90% of nonprofits say they will take part this coming year!  


